
JOB DESCRIPTION

Marketing and Communications Co-Ordinator

We are currently seeking a dynamic, self-driven and motivated Marketing and 
Communications Co-Ordinator to join our team.

Ellesmere Overtures is the number one source for all things musical. Our aim is to provide the best arrangements, 
orchestrations, recordings and materials to our clients all over the UK and further abroad.

This role would be ideal for graduates, someone with previous marketing experience or simply someone willing to 
learn something new. This position would be entirely flexible and home-based with occasional visits to meetings, 
commissioning sites, networking events. Ellesmere Overtures prides itself on its strong relationships with its clients and 
is committed to giving our clients the very best services and music products with a focus on reliability, customer 
service and uniqueness. Ellesmere Overtures is an expanding enterprise and has aspirations and is committed in 
becoming the UK’s leading Music Services Company and we want to share that journey.

Overview

In this role you will be expected to co-ordinate all marketing and outreach from the company reporting to the CEO. 
The aim of this role is to raise the social media profile and footprint of the company and its productions, by creating 
campaign ideas, partnerships, content and that ultimately drive sales and maintain the company’s position. To nurture 
and manage a strong network of relationships with the media, local, national, international organisations and 
influencers in order to create ‘earned reach’. To grow the reach and engagement of the Venue’s social and editorial 
channels. This is a critical role in driving the profile of Ellesmere Overtures and its services and is pivotal to our long-
term growth strategy. 

Responsibilities and Duties

• Develop strategies and implement effective marketing to drive sales and qualified traffic to our platforms
• Deploy successful marketing campaigns and own their implementation from ideation to execution
• Experiment with a variety of organic and paid acquisition channels – content creation, event management, publicity, 

social media, lead generation campaigns, copywriting, and performance analysis.
• Produce valuable and engaging content for our website that attracts and converts our target groups
• Build strategic relationships and partner with key industry players, agencies and vendors
• Control marketing budgets and allocate/invest funds wisely
• Measure and report performance of marketing campaigns, gain insight and assess against goals
• Ensuring that all outgoing marketing is compliant with the GDPR.
• Assisting in the production of ongoing competitor analysis and reporting, with particular reference to pricing, 

presentation and promotion



Key Skills and Experiences
• Previous experience in a similar role.
• Strong project management/organisational skills.
• Ability to use spreadsheets to analyse data and spot trends.
• Understanding of customer segmentation.
• Strong understanding of GDPR processes.
• Experience of working in a fast-paced environment, managing multiple projects at once. 
• Very strong interpersonal skills and the ability and confidence in managing relationships with journalists, celebrities, 

partners and other influencers in a proactive and effective manner. Networking and relationship-building with the 
ability to influence. 

• A creative thinker and self-starter with strong planning and project management skills. Confident decision maker. 
• Social media management experience. 
• Considerable experience of project managing creative campaigns; generating ideas, driving process and evaluating 

success. 
• Experience of working other partners and suppliers to tight deadlines. 
• Proven experience in identifying target audiences and in creatively devising and leading across channels marketing 

campaigns that engage, educate and motivate
• Solid knowledge of website analytics tools (e.g., Google Analytics, NetInsight, Omniture, WebTrends)
• Up-to-date with the latest trends and best practices in online marketing and measurement
• Sound knowledge of website SEO as well as following trends and staying up-to-date with new tools and practices

Desirable Skills and Attributes

• We do not think a student debt is necessary, so don’t worry if you don’t have a degree, your talent and passion is 
more important to us. If you do have a degree in a relevant field, this even better!

• Experience with photo-editing and print design.
• A team player and able to collaborate closely to deliver communications campaigns that are synergistic with 

marketing campaigns. 
• Experience of working in media communications (within the arts/music environment, but certainly not critical). 
• High energy, outgoing and pro-active personality.
• Excellent verbal and written communications skills. 
• Strong computing skills. 
• Proactive and flexible attitude, ability to effectively prioritise.
• Enthusiasm for/ interest in the music and arts. 
• Attention to detail.

How to Apply

Please visit www.ellesmereovertures.co.uk and complete an application form.

Application forms for this position can be found on our website. Please contact us to arrange an alternative form if 
required.

For more information, please get in touch via email: enquiries@ellesmereovertures.co.uk

www.ellesmereovertures.co.uk                  
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